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Imagine spending two weeks immersed 
in a fun and engaging learning opportunity, 
connecting with emerging entrepreneurs 
and leading academics, exploring cool spaces, 
and taking part in a unique networking 
session and the chance to play soccer 
with York9 FC professional soccer players. 
For a group of Grade 9 and 10 TMS students, 
this was their summer reality!
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Cohort 1 TMS Schulich participants with the York 9 FC

TMS Schulich Experience at Shopify
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The TMS Schulich Innovation & Entrepreneurial 
Experience is a uniquely designed partnership between 
TMS, the Schulich School of Business and Innovation 
York (York University’s innovation hub). A first-
of-its-kind program, The TMS Schulich Experience 
was an incredible culmination of innovative thinking, 
partnership, and the belief that TMS students would 
thrive in an entrepreneurial incubator.

“ If you really want to learn what life is 
like beyond school and talk to people doing 
innovative and entrepreneurial work, then this 
is the program for you.

Mark Reynolds, Teacher, TMS Upper School

How It All Began
Two years ago, TMS started the conversation with 
Schulich about working together to co-develop a program 
focused not on business or entrepreneurship but on 
entrepreneurial thinking, one of the three mindsets we 
aspire to develop here at TMS. Entrepreneurial thinking 
is the ability to see things differently than the rest of 
the world. It’s not about actions but about attitude and 
beliefs. Coupled with the idea of positivity and resilience, 
research has shown (and at TMS we agree) that people 
with entrepreneurial thinking skills see possibilities and 
solutions where the average person only sees annoyances 
and problems.

The Program in Action
A key goal of this program is to introduce students to 
some key tools or competencies that are essential in 
school, work and in life, using the concept of a tool belt 
versus a tool kit. We like the idea of a tool belt as a way 
to focus more deeply and intentionally on specific tools or 
competencies our students can use in different situations.

“ I would say that I’m most proud of my 
business pitch I presented at the end of the two 
weeks. You start off with your own idea that 
reflects your ideas and passions. You then spend 
the two weeks developing that idea as well as 
learning strategies and skills to help you with 
that process. The end goal is to pitch your idea 
and solution to your peers, mentors, and family. 
It’s incredibly rewarding to start with just a vague 
outline of an idea and put so much work and 
thought into it that it becomes an actual feasible 
solution that was entirely of your own making. 
Of course your mentors are always available to 
help you, but you do the final pitch which makes 
it all the more gratifying.

Chloe M., Grade 11

When asked about which of these skills they developed 
the most during the program, students in Cohort 1 said:

“ I feel that I developed my confidence and 
personal branding the most. The two weeks were 
spent preparing us for our pitch on the last day in 
front of an audience. I had to develop my personal 
branding and build my confidence to be prepared 
to pitch my idea. The program was a really great 
experience as I was able to develop so many skills 
and learn from successful entrepreneurs.

Vanessa H., Grade 10
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“ Something that really surprised me about the Schulich 
Experience was how much these people were trying to change the 
world. Everyone we met in this program had so many ideas and so many 
ways they could and currently are making an impact. The speakers 
really inspired everyone including myself to try to create something 
that could help our community and improve our world for the better.

Isabella C., Grade 10

In the first Cohort, we asked students to come with an idea – something 
that addressed a need or “pain point”. The students brought forward ideas 
that included:

 » Creating a smart soccer shoe that adjusted to different speeds and motions
 » An app to reduce use of telematics (GPS, phone) to reduce insurance 
 » An on-line platform to create a collaborative sharing space for anime artists
 » A non-profit to assess impact and value of charity donations
 » An environmentally-sustainable collapsible water bottle

Students worked through these ideas through the lens of Ideation and Design 
Thinking, Personal Branding, Negotiation and Failure, and Strategic Marketing. 
They also spent time on Pitch Development to convey their ideas effectively 
and passionately to an audience of their peers, parents, teachers and Schulich 
faculty. The students also saw firsthand what entrepreneurial thinking looks like 
in a range of environments from a start-up soccer team in a highly competitive 
landscape, to a business reimagining the concept of tattoos, to a local website 
company innovating on a global scale. Their learning was guided by top Schulich 
professors and industry experts and their experience was complemented by an 
opportunity to interact and practice important networking skills with students 
in the SHAD York U program. We followed up with a couple of students to see 
what impact the program had had on them. One student told us that he found the 
course influential in considering how he could overlay the idea of entrepreneurial 
thinking on his desire to go into medicine. Another shared that based on 
his connection to Schulich instructors, he was invited to audit classes in 
an MBA program.

“ The students will walk away more confident and more aware 
of themselves and what they want to do.

Dr. Haniyeh Yousofpour, Schulich Instructor and Professor,  
McMaster University

8 
Ways to 
Develop 

Entrepreneurial 
Thinking Skills

Be open to the windows 
of opportunity

Be able to pivot quickly 
and with flexibility

Be comfortable about 
taking risks

Practice mindfulness 
and self-reflection

Adopt a Beginner’s mind 
(curiosity) using “I wonder” 

language

Be hopeful and positive

Be able to articulate 
and share your why 

- your story

Love what you do - 
be passionate and care 
about your experiences



Cohort 2020: The Future
Cohort 2020 will take place July 13-24, 2020 with 
a slightly different focus. Given that many of the 
students in Cohort 1 had an idea with a social impact, 
we are framing the program through the lens of the 
United Nations Sustainable Development Goals. 
This framework has been introduced to the TMS Upper 
School this year, so the program will focus on guiding 
the students to exploring solutions to complex social 
issues. We are anticipating many great ideas that will 
help make the world a better place! 

The concept of partnerships is an important one for TMS. 
Partnerships with other academic institutions, cultural 
groups, and charitable causes all help to extend the reach 
of the school into the larger community and grow the 
reputation of TMS. When we consider partnerships, 
we believe they need to be directly connected to student 
learning. The TMS Schulich Experience strongly links to 
TMS’ Strategic Direction of Growing our Significance 
where we aspire to develop strategically-considered 
partnerships within the extended community that allow 
for the work of our students to be enhanced. 

For more information about the TMS Schulich 
Experience go to the Parent Portal on the TMS Website 
(ParentPortal>Schulich) where you can check out the 
video from Cohort 1 and hear what students, parents 
and instructors had to say about the 2019 program. 
Applications are now open for Cohort 2020 through 
the Schulich webpage on the TMS Parent Portal.

CULTURE
CODE

There are 
no teachers, only 

MENTORS

There are 
no tests, only

PITCHES & 
PROJECTS

There are no 
students, only
INNOVATORS

We all 
collaborate 
as teams to 
HELP EVERY 

PERSON

There is no 
pass or fail, only 

ongoing LEARNING, 
CREATIVE LEADERSHIP, 

PROGRESS

Key Tools & 
Competencies

• Knowing Yourself
• Personal Branding / Confidence
• Resilience / Grit
• Collaboration / Teamwork
• Leadership / Listening
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